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“Protecting your Enterprise from Spam and Virus Outbreak”
Trend Micro Seminar-in-a-Box Instructions

Introduction

The seminar we have created titled “Protecting your Enterprise from Spam and Virus Outbreaks” is intended to provide you with the necessary materials to conduct a short seminar designed to generate new business opportunities selling Trend Micro messaging security software.  The zip file contains:

1. Seminar-in-a-Box instructions (the document you are reading)

2. Presentation (with speaker notes) 

3. Sign-in sheet for seminar 

4. Feedback form for seminar  

5. Telemarketing script for recruiting

6. Invite text (including a letter template, an email template, two envelope templates and a post card template) 

The seminar will run approximately 120 minutes (varies depending on presenter), with an optional Q&A session at the end of the presentation. 

Purpose
The purpose of this seminar is to generate qualified leads through the education of prospects and customers on how to protect their organizations from spam and Internet viruses. As an added incentive, you may raffle off one Apple iPod at the end of each seminar.

Primary Message – What’s Exciting for Prospects?

Corporate customers continue to be concerned with spam and its associated costs: employee distraction, the potential for workplace harassment lawsuits, and congestion of network and server resources.  Of even greater concern are the threats posed by Internet worms such as MyDoom which was unleashed on January 26 – “fastest spreading worm ever”.  This seminar discusses how to control both threats at the same time with the industry’s leading (#1 market share) messaging security product:  InterScan Messaging Security Suite.  Going beyond this product, this seminar touches on Trend Micro’s award winning Enterprise Protection Strategy (2003 Product of the Year award from Network Computing Magazine; 2003 Editor’s Choice Award from PC Magazine).

Demand Generation

In order to assist you in filling seats, we have included some invite text and templates for the following:


· 8.5 x 11 letter invite (with two envelope options) 

· Email invite

· Post card invite

In addition to the invite templates, you will also find a telemarketing script that can be used as another tool to draw prospects to the seminar. Feel free to use these materials as-is or modify them to suit your needs.

Audience 

This material is intended for first-level or mid-level IT managers with titles such as the following:

· IT Director;  IT Manager

· Director of Security

· Messaging System Administrator  

Ideally, the individuals attending this seminar should have responsible for one of the following functions in their organization:  

· Perimeter security (intrusion prevention, firewalls, gateway)

· Messaging security (anti-spam, antivirus, content policies)

· Messaging administration (running the mail server)

· Desktop security (antivirus)

The ideal company size is over 1000 employees.  Secondary target would be companies between 200 and 1000 employees.  The products covered by this seminar are not appropriate for companies smaller than 200 employees. 

The presentation is ideally suited for prospects that do not currently own Trend Micro security software.  However, existing Trend Micro customers who have not yet purchased Trend Micro Spam Prevention Solution 2.0 are also appropriate.  

Event Time & Venue/Location

This seminar is designed to be presented as a “breakfast seminar” where customers and prospects can arrive at 8:30 or 9:00 AM and go off to their jobs before lunch.  A hotel conference room with a laptop projector (Proxima or similar) will be sufficient for projecting the slides onto a screen for all to see.  You should typically invite customers 3-6 weeks prior to the event.  The more lead-time you provide, the more attendees are likely to show up.  Be certain to call attendees a day or two prior to the event to remind them to attend.  

Trend Micro suggests that the location include coffee and pastries.  

The call to action of this campaign is a chance to win an Apple iPod. The raffle should be held at the end of the event to attract and retain people’s interest throughout the event.  The drawing should be mentioned at the beginning of every segment so people are motivated to stay to the end of the presentations. After feedback forms are handed in, you can draw out a form at random to announce the winner of the drawing.  This motivates people to turn in the form with their information.  

Contacts

Please email Margot Hansen (email: margot_hansen@trendmicro.com) or Teresa Schneider (email: teresa_schneider@trendmicro.com) if you have any suggestions or comments. 
PROTECTING YOUR ENTERPRISE FROM SPAM AND VIRUSES








